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Review of 2017

Roll out of MSU Texas branding:

• MSU Texas: Boundless Opportunities 
Comprehensive Campaign

• MSU Texas-Flower Mound

• Undergraduate Admissions/Recruiting Promotions

• MSU Texas banners downtown

• Advertising/Billboards

• Posters/Flyers

• Website redesign



2018 Initiatives

Updating MSU Branding Standards

• Logo development/usage

• Font usage

• Letterhead/Business Cards

• Electronic Signatures

• University Boilerplate

Until the standards are revised and released, 
letterhead, business cards and electronic signatures 
should retain current setups.



2018 Initiatives

Completing website conversion

• Cascade CMS implemented

• Redesigned pages

• Individual training for the new system
for each sitemaster



Logo Usages

General usage

Use in place of older institutional mark

Exclusive to comprehensive campaign



A J Lopez III
MSU Social Media Coordinator

@AJL3PHOTO
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MSU Texas Social Media Jargon

Total Impressions (2017) – 9.5 million

• Impression – The number of times 
your content is displayed on social 
media.

• Engagement – The number of times 
your content creates interactions. 

• Reach – The number of times people 
see your content.
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MSU Texas Social Media Jargon

MSU’s Social Media Handle -@midwesternstate
or /midwesternstate

• Handle – The name of the social media.
• Geofilter – A frame used in Snapchat only in

certain locations, when location is turned on.
• Story – A collection of pictures and videos 

that will run on social in a certain order for 24 
hours. 
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MSU Texas Social Media

Facebook LinkedInSnapchat YouTube

Giphy Twitter Instagram
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Hashtags and Location Tags

#MSUTexas #MidwesternState #StangGang

#StangGang22 #FREEwithUPB #WichitaFalls

#MSUProud #FlowerMound #HoofEm

Wichita Falls, Texas Midwestern State University
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Social media Shows

• Total Hours (2017) – 1,037 hours

• Mustangs Minutes – Every Month (YouTube, 
Facebook)

• The MSU Live Show – Every 2 weeks (Facebook 
Live) @AJL3PHOTO



Black Friday Campaign (Nov. 24, 2017)

One week of planning, 24 hours, and 74 
applications received!

Students ask for a Black Friday
deal every year. So, on
Friday, Nov. 24, we decided to
give them a real deal!
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Black Friday Campaign (Nov. 24, 2017)

• On Black Friday, students could submit their MSU 
application and the $25 application fee would be 
waived for this day only. 

• Admissions sent out emails to prospective students 
a week before Black Friday. 

• On Thursday night, we sent out Black Friday ads, 
that continued into the next day. We covered all of 
the four main socials.
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Black Friday Campaign (Nov. 24, 2017)

In one day, we received 74 apps 
from future Mustangs!

Ads ran on Instagram and Facebook. 
Stats (Facebook Ad)

9101 Reach
59 Likes
58 Shares
583 Engagement
$32.35 Ad Cost
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Robert Grays Presentation

Higher Ed Social Media Conference 2017
#HESM17

“Social media lessons learned when a student passes away
and no one is to blame”
Presenter – A J Lopez III

Over 400 universities and colleges participate in this 
conference.
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MSU Social Media Day 2017

“Social media aren’t “new” anymore.
Get on the bandwagon.

Responsibly.”

• For the past two years, Student Affairs and the 
Mass Communication Department have teamed 
up to hold Social Media Day. It’s an all day event 
which introduces high school and MSU students to 
what else you can do with Social Media.
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Social Media Photography
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"We don't have a choice on whether we do 
social media, the question is how well we do it.“

- Erik Qualman
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Questions?
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Technology - Office 365 
and OneDrive Preview

Jim Hall



Office 365 Preview

What Is It?
Full Microsoft Office suite of tools provided from a 

web based portal that will be linked to the MSU 
login.  Provides access to web based as well as locally 

installed versions of the Office applications.

X
1 TB (1000 GB)

Accessible 
from PC, Mac, 
iOS, Android



Office 365 Preview – Install Locally



Office 365 Preview – OneDrive



Office 365 Preview – OneNote

Notebook

Section

Note



Office 365 Preview – Skype for Business



Office 365 Preview



Questions?
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Timekeeping Update

Kathy Rice



Tip of the Month
Jeanette Perry



GNU Image 
Manipulation Program

GIMP Overview



Introduction to GIMP

GIMP is an acronym for GNU Image Manipulation Program. It is a 
freely distributed program for such tasks as photo retouching, 
image composition and image authoring.
It has many capabilities. It can be used as a simple paint program, 
an expert quality photo retouching program, and an image format 
converter, etc.
GIMP is expandable and extensible. It is designed to be 
augmented with plug-ins and extensions to do just about 
anything. The advanced scripting interface allows everything from 
the simplest task to the most complex image manipulation 
procedures to be easily scripted.

What is GIMP?



Features

• Image retouching
• Adding Text
• Editing
• Image collage
• Resizing
• Cropping
• Converting between different image 

formats
• Image Mapping 



GIMP



GIMP Toolbar



Borders



Image Retouching

Healing/Clone Tool



Healing /Clone Tool



Adding and Rotating Text



Inserting Pictures



Crop



Saving Your Image

Saving Your Image

 File
 Export as
 Title
 File ext. 
 Location
 Export



Questions?
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 Upcoming Dates
 April 26th

 Shred Day – TBD

Questions or Suggestions??



Thank you for 
attending!


